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The standard rate card for the double page editorial entry is
£595 (but you can get the special early booking rate of £395
if you reserve your entry before 15th December 2017). For
an additional £195, a New Design journalist will write your
company’s entry on your behalf if required.
The rate includes not only your entry in the print Yearbook,
but also in the digital edition, which will be hosted on the
New Design website throughout 2018 and is perfect for social
media tie-in. We will also provide pdfs of the spread for your

own marketing use. Additionally, the print edition will also
be distributed at key conferences and exhibitions we will be
attending throughout the year.
To secure your place in the New Design 2018 Yearbook please
complete the form and we will get back with deadlines etc.

Steve Welch  
Managing Editor, New Design Magazine
tel +44 (0) 7799 893073
E: steve@newdesignmagazine.co.uk
www.newdesignmagazine.co.uk
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